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“First life, then spaces, then buildings”
-Jan Gehl




ABSTRACT

Markets, since time immemorial, have been a vital component of any city.
Besides being viable for economic developments of the city they are also the
loci of social and cultural cohesion of its people.

A marketplace is recognized by its Social components i.e, the society and all
surroundings influenced in some way by humans: relationships, institutions,
culture, and physical structures., Economic components i.e. the local and
foreign commerce of the area and the Cultural components, the people, their
interactions and spaces that augment this interaction. For any public space
to be successful the aforementioned components must be of paramount
importance while designing the built and unbuilt of the area. Hence, this
thesis is an attempt to keep in mind the various dimensions of a public realm
and formulate a design for a historic marketplace, Shahgunj in the city of
Aurangabad.

Shahgunj, was founded in the 1700s as a market for royalty, where grains and
vegetables were sold for local people as well as traders from other places. Owing
toitslocation at the heart of the city, it soon became a market for the confluence
of the royals, commoners and traders. Through time, it has now developed into
an urban area with vibrant markets, commmercial and mixed-use infrastructure
and residential localities. Besides being geographically located at the centre
of the city it is also socially the heart and soul of the city’'s public character. It
is a good illustration of an urban centre that follows the values of vibrant city
neighbourhood with mixed-use buildings, commercial centres, predominant
local markets and residential areas.

However, the site has spaces that are underutilized due to several factors like an
increase in population, infrastructural demands, lack of proper management,
negligence by locals and government etc. These spaces have a potential
of becoming vibrant public spaces: where people can have a cohesive and
interactive environment. The aim of this thesis is to understand the tangibles
and intangibles that make a community and their wellbeing, improve their
quality of life, create new economic pportunities for them and to enhance the
existing functions and programs on site.

Keywords: Social, Economic, Culture, Heritage, Interaction
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CHAPTER-1

INTRODUCTION

Project Background

Aurangabad is a city that houses numerous monuments and heritage sites, and
hence is the heritage capital of Maharashtra because of its rich and vast history.
Inthe17th Century under the rule of the Mughal emperor, there were 38 bazaars,
named after the principal articles sold in them, and held in the streets leading
to the several gateways. The main market of them all was named Shahgunj.

Historically, markets have been centres for the origin of public life as sites for
socio-cultural encounters and not just places of commerce. This has been
largely possible due to the inclusivity of commerce: the formal and informal,
catering to the needs of people across sections of societies and ethnicities at
the consumer level as well as providing them with opportunities of commmerce.

The site chosen for this thesis is one such marketplace that was the first market
to be established in the city of Aurangabad in the 17th Century by Malik Amber
of the Nizam Shahi Dynasty of Ahmednagar. Shahgunj, which reads as Shah-
Royal and Ganj-Market, was founded as a market for the royalty but owing to its
location at the heart of the city, it soon became a market for the confluence of
the royals and commoners alike. The site chosen has a heritage precinct as well
alongside the market: Masjid Kala and Clock Tower.

Through time, Shahgunj has now developed into an urban area with vibrant
markets, commercial and mixed-use infrastructure and residential localities.
It is a place where residents, local retailers, tourists and daily visitors come
together and perform various functions and activities that make it an active
public realm.
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Context Overview
The City of Aurangabad

The history of Aurangabad, a city in Maharashtra, India, dates to 1610, when
it was founded by Malik Ambar, the Prime Minister of Murtaza Nizam Shah
of Ahmadnagar, on the site of a village called Kharki. In 1653 when Prince
Aurangzeb was appointed the viceroy of the Deccan for the second time, he
made Fatehnagar his capital and called it Aurangabad.

In the times of Malik Ambar, he had established a water channel system to
supply water to the entire city of Kharki. He built a mansion known as Sabz
Mahal for himself near a huge water reservoir in Shahgunj. The Sabz Mahal was
converted into a mosque by Aurangzeb and named Masjid Kala.

Later, in the early 20th century, the Nizam of Deccan, Mehboob Ali Pasha built
a Clock Tower to mark the significance of the pre-existing monumnets in the
area. The Clock Tower, now, has become another significant monument on site
creating a heritage precinct with the other structures of history.

Shahgunj: Site Details

MASJID-E-KALAN
CLOCK TOWER MSRTC BUS STAMND

CHAaMAMN SABZI MANDI WATER TANK

GAMDHI STATUE
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Site Components

Shahgunj Market:
The market at Shahgunj has a variety of shops from small scale street-side
vendors to large scale cloth showrooms. There is also a sabzi mandi and a fruit
market in the area.

Sabzi Mandi:

The Shahgunj mandi, in the past, had a well-established system of sale and
purchase with daily and weekly auctions of commodities. It had a built structure
where the vendors could store their produce as well as take shelter from the
varied weather conditions.

Clock Tower:
The Clock Tower was built between May 3rd 1901 to Oct. 30th 1906 and is a fine
example of neurotic style of architecture. It was built during the period of the
6th Nizam Mehboob Ali Pasha to celebrate his Silver Jubilee from 1899. It has
been taken under consideration for restoration under the Aurangabad Smart
City project.

Shahganj Masjid:

Shahganj Masjid was built around 1720 and is one of the finest edifices of its
class. It was built during the Nizam Asif Jahs period. The huge Reservoir was
built by Syed Hussain Khan the Viceroy of the Deccan. And the mosque was
built by Ivan Khan. It is built in the Indo-Sarcenic style of Architecture.

Gandhi Putla:

The Gandhi statue is the first statue to be put up in the city of Aurangabad
in 1952. The white coloured statue was brought from Jaipur and placed at
Shahgunj and inaugrated by former president Rajendra Prasad.

Project Brief

Aim:

The aim of the project is to create a liveable locality, improve quality of life of the
locals, give a unique shopping experience to the users, enhance the essence of
the heritage buildings and improving the local economy.

Objectives:
To enhance quality of life and living standards by optimal designing of the
built
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- Tocreate a unique shopping experience for the users by creating active spaces
and public infrastructure

To increase the economic viability of the area through commercial, cultural
and social activities

To create an efficient movement of pedestrians, vehicular traffic and vendors

Methodology

Project Selection

Aims and Objectives

Site Visit Case Study Concept Development

Site Study Urban Redevelopment Projects Design Development

Understanding Built Typo'l'ogy '

and Functionality B ot

Understanding User Types and

Activities Public Spaces and Plazas Site Level Design

Architectural Detailing

‘ . Building Design

Structure and Services

Streetscape and Landscape

Placemaking - Urban Inserts

Accommodating Activities

Traffic Movement and Services

The method of the project and research would be accomplished by carrying
out the following steps:

1. Project Selection and understanding the research base

2. Literature Study through seminars and research papers

3. Site Study through primary data collection by visits to the site

4. Case Studies, secndary data collection from research papers, online sources
and newspapers

5. Concept Development

6. Architectural Design Development
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CHAPTER-2

LITERATURE STUDY

Seminar 1: Design Principles in Local Markets

Marketplaces have contributed massively to the trade and commerce of an
area. A market is generalized as a place where people come for the purpose of
sale and purchase, however, a market should be a place that allows community
integration as one of its main functions. Public market spaces are sites where
various dimensions of urban life unfold. In order to improve urban life, an
effective and open public space offers power to create safer and inclusive
neighborhoods, minimize spatial inequality, build local economies and bring
nature back to the community. This paper is a study of design strategies that
help to analyze a market's capability to function as a commercial as well as a
community base. A primary case study of Shahgunj market in Aurangabad has
been taken and analyzed based on principles by PPS (Project for Public Places):
Access and Linkages, Uses and Activities, Comfort and Image and Sociability.
bA market should be a place where neighbors can be proud of their history,

traditions, people, and society, opposed to what is presumed.
Generally, markets are considered as commercial spots rather than network/

community places. While all business sectors have a centre financial design, it's

their social coherence and integration that helps them prosper.
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The products and prices of a market are both essential to customers, but
research also shows that the experience of engaging with their neighbors is a
significant motivation behind why individuals like to visit markets. The busiest
and best market is such that integrates the economical as well as social aspects.
Similarly, a place where people want to hang out - a place where they can easily
meet and an environment where other interactions in the community can take

place.

The aim of this study is to lay out the design principles and strategies that are
essential for a market space to become a social commercial hub, that may

improve the community living around in various ways through placemaking.

Scope of the Study

The study will analyse strategies, through case study of Shahgunj Market
in Aurangabad - that would result in an analysis showing factors for a well-
planned market which is socially and economically integrated. The purpose of
this paper is to study the community inclusion and pattern of organization and

space usage in local markets.

Successful markets:
1. Attract shoppers to a commercial location in the neighbourhood.
2. Providing farmers and small businesses with affordable retailing

opportunities.

3. In the region, preserve agriculture or farmland.
4, Supply access to healthy, fresh food to a community.
5. Create an attractive, safe and lively public place that attracts a wide range

of individuals
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IS OF PUBLIC MARKETS
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History of Markets in India

Market places have existed from ancient times. Any place that is used as a
place for purchase and sale of products was termed as a market. The Indian
marketplaces first arose during the Chola Dynasty (approx. 850 -1279CE) during
a period of favorable economic conditions. Distinct types of markets were
evident; nagaaram (streets of shops, often devoted to specific types of goods;
angadi (markets) and perangadi (large marketsin the inner-city districts). (Yang,
1998)

In the Middle East, market places were found on the perimeter of the city prior
tothe 10th century. Markets were most often linked to the caravanserai, typically
located just outside the city walls, along established trade routes. In the 10th
century, the concept of covered marketspaces was introduced in India from
the Arabian Peninsula through the trade routes. The caravanserai and covered
market structures, known as sugs, first began to appear along the silk routes

and were located in the area just outside the city perimeter. (Yang, 1998)
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During the 16th century, when the Mughal empire was established in northern
Indian, covered bazaars became the city center. They was located in a place
amidst the important structures of the city that gave the market its own identity
aswell asa means of placemaking. This saw the beginning of an era with markets
being the main source of trade and income to the people of the city, the city

flourished and the markets became a point of integration for the community.

History of Markets in Aurangabad

The city of Aurangabad was founded in 1610 by Malik Ambar, on the site of a village
called Khirki in the time of Murtaza Nizam Shah II. The name was changed to
Fatehpur when Fateh Khan, the son of Malik Ambar succeeded him to the prime
ministership upon his deathinl626. In 1653 viceroy of the Deccan, Aurangzeb,
made Fatehpur his capital and called it Aurangabad; but the historians of his
reign also occasionally style the city Khujista Bunyad. Since then, the city came
to be known as Aurangabad. (Maharashtra, 1977) Under the rule of the Mughal
Emperor Aurangzeb in the 17th century, there were 38 bazaars, named after the
key items sold in them, kept in the streets leading to the various gateways. Rang
Mahal, Azamnagar, Dalai Bari, Taksal, Ram Ganj, Fakirwari, Shah Ganj, Khadim
Bazaar, Chauk Baldar, Shah Bazaar, Urdu Bazaar, Raja Rambaksh Bazaar, Guru

Ganj, Juna Bazaar, Gul Bazar were the chief bazaars.

After Malik Ambar (the Prime Minister of Nizam Shahi Dynasty of Ahmednagar)
won a victory against the powerful Mughal ruler Jehangir in Khadki Malik Ambar
considered this an auspicious omen and planned to develop a beautiful city.
The city was built between 1604 and 1621. Some of the earliest structure was
Bhatkal Gate soon followed by Sabz Mahal a palace complex for the Sultan of
Ahmednagar and his Court. To cater to their daily needs just outside the palace
gate a market for the royalty came up called Shahganj (Shah-royal and Ganj

-Market) It was a huge grain and vegetable market.
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Theory of Placemaking

The process of creating quality places in which people want to live, work, play,
and learn is placemaking. Specialized placemaking is comes in three types:
Strategic Placemaking, Creative Placemaking, and Tactical Placemaking.

1. Strategic Placemaking: In addition to the production of quality sites,
strategic placemaking is aimed at a specific

purpose. It can seek to create places that are uniquely appealing to talented
employees, attract companies, and catalyze significant job development and
growth in income. This adaptation of placemaking explicitly targets knowledge
workers who can choose to live anywhere because of their abilities and who

can tend to pick quality places offering certain amenities.

2. Creative Placemaking:
Focuses on artists’ museums and orchestra halls and housing and modern
cultural events such aas exhibitions of public art, outdoor concerts, park films,

and installations such as art-themed transit stations.

3. Tactical Urbanism:

“Incremental, smallsscale improvements” used to “stage more substantial
investments” are characterized as Tactical Urbanism. This strategy enables a
host of local actors to test new ideas before making major political and financial
commitments. A phased approach that can start quickly, often at low cost,
is tactical placemaking. It targets public spaces and can be implemented
continuously in neighborhoods with a mix of stakeholders. Projects may include
the temporary paint-based road diet, the pilot construction of a new type of
community dwelling, or the temporary transformation of a storage facility into a
business. Activities include conversions to parking spaces, self-guided historical

walks, and outdoor music activities in city squares. (Steuteville, 2014)
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What makes a Great Public Space - Project for Public Spaces(PPS)

Marketsshould beaplacewhere people canbe proudoftheir history,community,
individuals, and society. Because of the kinds of food and products that are for
sale, a market space is specific to the region. The architecture of the market

plays a very vital role in order to strengthen this.

WHAT MAKES A
GREAT PLACE?
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Access and Linkages

By its links to its surroundings, both visual and physical, you can determine a
place’s accessibility. It is easy to get to and get around a successful public space;
it is visible both from a distance and up close. Also important are the edges
of a space: a row of shops along a street, for example, is more interesting and
typically better to walk by than a blank wall or empty lot. Accessible spaces have
a high parking turnover and, ideally, are convenient to public transit. (Project for

Public Spaces(PPS), 2019)
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Comfort and Image

The secret to its success is if a room is comfortable and presents itself well -
it has a good picture. Comfort involves expectations of protection, cleanliness
and the availability of seating places - the value of giving people the option to
sit where they want is typically underestimated. (Project for Public Spaces(PPS),
2019)

Uses and Activities

Activities are the essential building blocks of great places: they are the reasons
why, in the first place, people visit and why they want to return. They are what
makes a place unique or distinctive as well. It will remain empty and unused
when there is nothing to do in a place, a sure sign something needs to change.

(Project for Public Spaces(PPS), 2019)

Sociability

The integration of a community through direct communication. When people
see friends, meet and greet their neighbors, and feel relaxed communicating
with strangers, they appear to feel a greater sense of place or connection to their
group and to the place that promotes these kinds of social activities. (Project for

Public Spaces(PPS), 2019)

These four parameters laid out by Project for Public Spaces(PPS) are the
principles based on which a public space can be categorised into a great space
where all users have their balance of activities and intangibles. These were kept

in mind while designing the various Urban and Public components of the site.
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Analysis
A gquestionnaire was surveyed among the users of the Shahgunj sabzi mandi area, to
know their opinion on the condition of the mandi, the rating is done according to the
current situation with majority results from survey. The results are as follows:

S.No. | Questions On a scale of 1(like) Remarks
to 3(dislike)
Access and Linkages
1| Do you feel that the marketplace | Yes, Rating: 2 2 main entries to the
has a clearly visible entrance and mandi are clearly
exit? visible, rest are
accessible from
residential areas
2 | Do you think that the buildings Yes, Rating: 1 The occupants do not
surrounding the marketplace use the space for
have a good contact with the recreation although
market? their windows open up
towards the market.
3 | Is the walkability through the Yes, Rating: 1 The areaisata
market hindered by moving walkable distance from
vehicles? the main bus stop as
well as the auto stand.
4 | Do you think there is a need of Yes, Rating: 3 There is no provision of
sidewalks and footpaths? sidewalks
5| Does the place cater to the No, Rating: 3 The area does not have
specially abled? any universal design
implementation
6 | Does the place and lanes allow Yes, Rating: 1 There are multiple
easy navigation? lanes that connect
different areas through
the market
7 | Do you think the means of Yes, Rating: 2 The areaisata
transportation — bus, taxi, trains walkable distance from
etc. are easily available? the main bus stop as
well as the auto stand.
Although, there is not
enough space inside
the market for
commotion.
Comfort and Image
1| Is your first impression of the area | No, Rating: 3 The place is very
good? unorganised and in
rainy season it gets
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dirtied with mud. There
is also a huge garbage
dump area.

Do you think that more women Yes, Rating: 1 The shopkeepers are

visit the marketplace? mostly male.

Are there spaces where people No, Rating: 3 There is no provision of

can sit and rest? seating

Is the area litter free? Who takes No, Rating: 3 There is a big garbage

care of cleanliness of the area? dump in the backside
of the market

Does the space feel safe, who No, Rating: 3 The police visit the area

takes care of the security in the in the evenings and at

area? nights for patrolling.
But during the day the
area may be prone to
thievery.

Are there spaces where people No, Rating: 3 The areais not at all

would like to click pictures? picturesque.

Are there many vehicles Yes, Rating: 3 Inside the market only

hindering the walkability of
pedestrians?

two wheelers and
cycles are seen, they
hinder the pedestrian
movement

Uses and Activities

Do you feel the space is always Yes, Rating: 1 For the purpose of

active with people? selling and buying

Are there people of different age | Yes The customers as well

groups? as the vendors vary in
age from 10 to 70+

Do you prefer going in groups to | Yes, Rating: 1 Since the area is not

the marketplace? considered safe people
tend to go in groups of
2 or 3.

Is there a scope of different No, Rating: 3 Walking, sale and

activities that can be performed purchase and loading

in the area? and unloading

Do you feel there are choices of No, Rating: 3 Buyers tend to buy

different activities to do?

vegetables quickly and
leave: due to poor
hygiene. Vendors only
come to sell.
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Is there a personnel responsible
for management?

No, Rating: 3

The AMC had
demolished the area in
2012 to rebuild the
ground but no work
has been seen since

Sociability

Would you organise get No, Rating: 3 The market although

togethers or small informal connects major

meetings in this area with your residential localities

friends? and commercial areas
but is not ideal for
meetings

Do people greet each other and No, Rating: 3 People generally just

talk to each other when they come for the purpose

meet here? of purchase of
commodities

Do people feel a sense of pride for | No, Rating: 3 The area although is of

the area? a great historic
importance, but the
current state is not
something to be proud
of.

Do people visit the area by choice | Yes, Rating: 1 For daily needs

or is it a necessity?

Does a mix of ages and ethnic No, Rating: 2 The area does get an

groups that generally reflect the influx of different ethnic

community at large? groups, but it does not
reflect the community.

Do people clean and pickup any No, Rating: 3 [lI-maintenance makes

garbage they see on
roads/grounds?

it look like there is litter
everywhere so there is
no motivation for
people to keep it clean
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Seminar 2: Third and Fourth Space in Urban Areas

Urban spaces usually take shape outside of the existing built structures of the
city. The classification of urban spaces is typically based on the activities the
space holds: commercial, institutional, residential, public, etc. that forms the
urban spatial structure. The category of “third spaces” defines an urban space
to be one where a middle ground between home and work can be found,
where people can be comfortable outside their sphere. These are spaces where
people come together and collaboratively create an urban environment, for
instance spaces like cafes, libraries, corner shops, open air memorials etc.; these
are generally privately owned, and not very freely used. Hence the concept of
“fourth spaces” comes in limelight: spaces that consist of the informal leisure
in an urban area and are the mobile features of the public realm, like waiting
areas, parks and seating areas, plazas, streets etc. These are spaces that provide
a resting comfort for the habitue, locations where exchange of ideas takes
place, a good time is spent, and relationships are built. Both these spaces play
a vital role in the social as well as economic well-being of a city. A marketplace
especially with its varying characteristics and its urban structure unfolds

opportunities for comprehensive use of third spaces.

This research examines the importance of third and fourth spaces as a means
of improving quality of life, sense of place and providing interactive spaces to
transform a precinct into a public realm where all can live cohesively and with
better standards of living. The research further explores into identifying third
spaces and applicable intervention areas that can be contextualized in the

Shahgunj.
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The designing of urban spaces is generalized to be following a certain type of
function that it caters to, for instance, residential, commercial, institutional,
public etc. However, in recent times a theoretical representation of an urban
space called the “third space” has become popular as a place that is neither
home nor work, but a place for the people to be comfortable in otherwise. Third
spaces are intended to promote social interaction, establish unique ephemeral
zones, facilitate communication and creativity, and make use of spaces that
would otherwise go unused. (Peter, 2016) The term “Urban Spatial Structure” is
defined as “the arrangement of public and private space in citiesand the degree
of connectivity and accessibility”. The connectivity between the urban spatial
structure and third spaces would be critical in the social and economic well-
being of the society and hence seeking innovative and creative ways to create
spaces that spontaneously draw people together for better social experiences
must be at the forefront of designing an urban area. Furthermore, there are
spaces in the public realm that create a buffer between the first, second and
third spaces: the fourth dimension of urban design. These are informal spaces
that devise more lively and inclusive public spaces. In terms of social and
behavioral traits, ‘fourth places’ are similar to ‘third places, requiring a radical
deviation from home and work routines, inclusivity, and social comfort. On the
other hand, the activities, users, places, and spatial conditions that sustain them,
are somewhat differing. In terms of spaces, tasks, time, and management, as

well as a great sense of publicness, they are defined by their ‘in-betweenness.’

Aims and Objectives

The aim of this paper is to identify the gaps in the social dimension of urban
design by integrating ideas and approaches from both urban design and
sociology to get the two bodies of knowledge in cohesion and to provide a better
understanding of how such uniquely built public and semi-public spaces work

socially.
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Understand the theory of “third spaces” and “fourth spaces” in an urban area
and identify a basis to devise optimal design interventions for such spaces in
Shahgunj, Aurangabad.
To research on various values and characteristics of third spaces
Tounderstand the socialembeddedness of third spacesin urban structure
To identify potential third spaces in Shahgunj and provide a basis for

optimal design

What are Third and Fourth Spaces?

A “Third space” is a term that was first coined by Ray Oldenburg in his book ‘The
Great Good Place’ in 1991, he identified “third places” as the public places on
neutral ground where people can gather and interact. In contrast to first places
(home) and second places (work), third places allow people to put aside their
concerns and simply enjoy the company and conversation around them. Third
places host the regular, voluntary, informal, and happily anticipated gatherings
of individuals beyond the realms of home and work.” In layman terms, third
space is a setting beyond home and work where people can often relax in good
company or on a regular basis. (Swapan, 2013) Such a space provides a spatial
politics of inclusion that “initiates new signs of identity, and innovative sites of
collaboration and contestation.” (Bhabha, 1994) Third spaces serve as anchors
for public life, allowing for more accessible and innovative communication. Thus,
the third space is a mode of articulation, a way of describing a productive, and
not merely reflective, space that engenders new possibility. It is an ‘interruptive,
interrogative, and enunciative’ (Bhabha 1994) space of new forms of cultural
meaning and production blurring the limitations of existing boundaries
and calling into question established categorizations of culture and identity.
According to Bhabha, this hybrid third space isan ambivalent site where cultural

meaning and representation have no ‘primordial unity or fixity'. (Bhabha 1994)
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Values of Third Spaces and Fourth Spaces in Urban Design

For understanding third spaces we must first understand the values of a third
space and how these are reflected in Urban terms

Character: A place with its own identity. Character in the townscape and
landscape is ensured by responding to and reinforcing locally distinctive
patterns of development, landscape and culture.

Continuity and Enclosure: A place where public and private spaces are clearly
distinguished. The continuity of street frontages and the enclosure of space by
development define private and public areas.

Public realm: A place with attractive and successful outdoor areas. The public
spaces and routes that are attractive, safe, uncluttered and work effectively for
all in society, including disabled and elderly people.

Ease of Movement: Accessibility and local permeability by making places that
connect with each other and are easy to move through, putting people before
traffic and integrating land uses and transport.

Legibility: A place that has a clear image and is easy to understand. Legibility is
ensured by development that provides recognizable routes, intersections and
landmarks to help people find their way around.

Adaptability: A place that can change easily. Development that can respond to
changing social, technological and economic conditions and context.
Diversity: A place with variety and choice can be promoted through a mix of
compatible developments and uses that work together to create viable places
that respond to local needs.

Social Learning:Interactive skills of Social Learning: Openness, Trust, Willingness
to appreciate other points of view, Search for ways of accommodating all
interests, Planners act as challenging intermediates between communities
and powerful structures of the society.

Significance:lmportance of a space and its association with history. Spaces that
have a historic characteristic to them become very valued in terms of public

character: emotions and intangibles. (Carmona, 2001)
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Characteristics Third and Fourth Spaces

Third Spaces Fourth Spaces

Departure from the routines of home Departure from the routines of home

and work. and work.

Neutrality and levelling: Neutrality and levelling:

Neutral ground, very public and Neutral ground, very public and

inclusive, accessible places. inclusive, accessible places.

Primary activity: Primary activity:

Conversation. In-between activities such as: ‘people-
watching’, walking, waiting, or Killing-
time.

Social familiarity: Publicness (Public and anonymous
character):

Character determined mostly by its
regular clientele (more regulars than Heterogeneous character (broad
strangers; socially homogeneous group: | spectrum of users and strangers);

locals, neighbors, friends,
acquaintances) Socially open (spatial novelty, no fixed

uses, habits and/or regular users).
Social/ psychological comfort of a good

home.
Spatial familiarity: Spatial ‘novelty’ and complexity’:
Simple and homeliness character; Novelty: unprecedented new
generation of emerging typologies,
Old and traditional spaces (nostalgic designs and building practices of public
view for old places); space;
Complexity: design diversity and
Small-scale spaces. indeterminacy.

Spatial distinctiveness (function, form, Spatial ‘in-betweeness’ (function,

and uses): form, and uses):

Limited types of functions and forms Flexibility and adaptability of uses;
(mainly private businesses: cafes, bars,

or shops). Indeterminacy of form and function.
Partially public accessible private Public accessible public and semi-
owned and managed spaces public spaces (public and private owned

and managed spaces)

Table 1: Characteristics of Third and Fourth Spaces (Aelbrecht, 2016)
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Impact of Third and Fourth Spaces in Urban Areas.

“A community life can exist when one can go daily to a given location at a given
time and see many of the people one knows,” Philip Slater, author of a book on
loneliness.

When a city has lovely areas for people to walk around, loiter in, or catch up
with friends—and, most particularly for our senior citizens, when these places
are close to home—the need for one’s home to be big and nice enough for
entertaining lessens. And if you have opportunities to meet your neighbours by
chance, you can get to know them without feeling obligated to invite them over,
hence third places are neutral grounds: no one has to play host and everyone is
at ease. (White)

Hence the impact of third spaces in an urban area, where there is a mix of
commercial: formal and informal, residential and public becomes very crucial
in the social and economic functioning of the area and the quality of life of the
community directly involved with it.

1. Quality of Life through environmental, physical, mobility, social, psychological,
economical and political improvements in the urban precinct.

2. Economic Developments that are interdependent on how the public uses a
space and urban spatial structure, land economics and various other factors.

3. Physical and Mental Health in third and fourth spaces comes through
communication, cohesive interactions and activities that take place in the
space.

4. Community Interactions in these spaces for publicness provide a base for
exchange of ideas, sharing stress and happiness, strengthening relationships
through social cohesions.

5. Sense of Place is enhanced through the continuity and enclosure of urban
spaces,; it is the legibility of a space that makes one feel present in it.

6. Safety through concepts like eyes on street, presence of people around and

openness of the spaces, all pointing towards the wellbeing of the community.
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Cultural values can serve as motivators for group interaction and social harmony.
Cultural principles expressed in modern forms are crucial in making these urban
spaces fit into the environment, in addition to creating physical links to the
location in question. Third spaces are an atmosphere outside of home and work
where people can regularly rest in good company. Shahgunj is an area that has
the potential of transforming into a great public place which is a confluence
of a diverse user type. It is also a space where hybridisation of informal with
formal is manifested as well as an area that supports the kinetic festivities of
the city. Hence the formulation of third spaces in Shahgunj becomes necessary
to enhance the character and sense of place, improve the quality of life and

augment community interactions.
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CHAPTER-3

SITE CHARACTER

Essence of the Precinct

Macro Level

Aurangabad is a heritage capital of Maharashtra. It has a lot of tourist influx
every year owing to the rich history that lies behind its foundation.

The site is located at the core of the old city limits. It is well connected with
access points at a distance of 3.8km to City Bus Stand, 6.8km to the Railway

Station and 7.9km to the Airport.
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Micro Level

Shahgunj is a market place that dates back to the 1700s. It was established by
Malik Ambar of the Ahmednagar Sultanate to cater to the daily needs of the
royalty and the commoners.

The area today is a bustling market which supplies all kinds of cormmodities to
the localites of Aurangabad.

It is mainly a commercial area and is surrounded by residential areas and has a

good connectivity with other marketplaces of Aurangabad through road.
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History and Chronology
Macro History

TIMELINE : Begumpura area has the
1 3 o Bibi ka Magbara which was

6th to 7th Century 4 built by Aurangzeb in 1600s.

Aurangabad Caves
Buddhist Caves

1200s Navkhanda Palace was the
Yadavas residential area built by the
Daulatabad Fort — Nizams in 1800s.

1308

Under Khilji Dynasty
Annexed Daulatabad

1499
Malik Amber
Ahmednagar Sultanate

Kile Ark was built for the

2 meeting of the royal people
| -their palaces, the
Diwan-e-khas and
Diwan-e-aam for the public.

1633
Aurangzeb Baijipura was the area where workers and
Annexed Daultabad labourers used to reside in.

1720 - 1956
Nizam of Deccan i /
Hyderabad State

1956
Bombay State

BEGUMPURA

1960
Maharashtra State

BAIJIPURA

MAP OF AURANGABAD UNDER AURANGZEB'S RULE

Aurangabad is the head quarter of the district and division. It is situated on the
bank of river ‘Kham’, tributary of river “Godavari”. It is open towards east but on
the west, the northern range deflects and curves in towards the city making it
spur shape. Along the base of range the soil is shallow and rocky, while towards
the center it becomes rich and fertile. The city occupies very uneven terrain.

Total area of Aurangabad Municipal Corporation is 138.50 sg.km. Whereas the

area under development plan area under preparation is 10090.67 Ha.
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CITY OF GATES CHRONOLOGY

The city became the residence of i ,"\‘“m., MUGHAL -17th CENTURY
Aurangzeb-  the Mughal Emperor
constructed a wall around Aurangabad
and built 52 gates and thus the city was
known City of Gates. The four principal
entrances face the cardinal points rest are
within the city.

The Rule of Mughals started in
Aurangabad with Aurangzeb
being the main architect of the
city. The Heritage structures built
at that time.

MUGHAL PERIOD - LATE 1600s

_ In1653 when Prince Aurangzeb

* was appointed the viceroy of the
Deccan for the second time, he
made Fatehnagar his capital and
called it Aurangabad.

MARKETS
CIDCO DEVELOPMENT - 1962
In the 17th Century under the rule of the
Mughal emperor, there were 38 bazaars,
held in the streets leading to the several
gateways.

The Maharashtra State was

v formed which undertook the
new development of
Aurangabad CIDCO area for
industrial developments and
connections

At the Junction of all streets, the Shah gunj
market space was established - centrally
located to cater to daily needs just outside
the palace gate a market for the royalty
came up called Shahganj (Shah-royal and

DEVELOPMENT - Present

.. The built up increased as the city
" grew with the years. The
Outskirts of the city area are
green fields.

NEHER SYSTEM

The Neher System for supplying Groundwater to Shahgunj Area was stopped and the water
tower was demolished because of reducing groundwater table. Following the 1972 drought the
authorities opted to invest in a supply from the Jayakwadi Dam & Reservoir.

Ground Waler Recharge
For Filing Aquifers And
Ground Waler p== ]

Manhole for Maintaining
The Flow Of Water

¢ Water Tower Which Cause
The Water To Maintgin Iis Force

. Gverflow Tank Which Distributel

Hawd For Distribution To Villoge

Vu

Valve For Dishibution .
To Viloge

2

_ 12inch Cloy &
| Temocotta Tiles!

Source-Justin Thomas Sth yeor krvio
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Micro History

=8

10M  20M

ROYAL CLOTH MARKET 1
The royal cloth market was built
near the Chaman in the early to
cater to the Nizam royals for
shopping. The market surrounds : & >
the clock tower and. The ®’_EE¥- / Sy
chaman garden was built for the SoF s Ay /
shoppers to rest and have a
good shopping experience.

Cloth Market and Clock tower
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Tmeline

VAN

In 2012, the AMC shifted the
mandi to another location
promising a fish market instead
of a vegetable market.

demolished and in 2013 a

built.

& = . i
"- % T . o

. 2013 - 2021: Present Dilapidated Condition
Vendors sitting Muddy inner lllegal use of
on te ground strees space

" MANDI 4

REs

Water tank built in pTé of
the Mandi
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The structure of the mandi was

3-storeyed fish market was B

@ 1200s: Kadbi Mandi
L - e =y
-, C gl

ey

Pa " ber ghol ‘

Concrete shuttered shops for
storing goods in the auction
market.

New Fish Marker -
Nonfunctional

Vegetables sold beside
heaps of garbage
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Chronology Map

AGE OF BUILDINGS
| mm 1600s

1900 - 1930
1940 - 1960
1960 - 1980
1980 - 2000
2000 - 2021

1OM  20M 50M

The area had undergone road development in 1976 by the
Development authority. Many new constructions followed
the event.

Most buildings were re-built in the last 20-40 years. The
buildings differ in character because of which the aesthetic
quality of the streets is compromised.

Building-Height Map
P B
—
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Tourist Activities

Aurangabad Caves Delhi Gate Himayat Bagh Shahgunj Clock Tower

Panchakki N

Views through Site

Statue covered:®
with sheets —
blocking view j

camouflaging
with trees o

OMeeting point

‘;"E Transit

visible from

human eye level --- Tourist

Tourist Attractions
Human level view
Mosque

camouflaged

with shops VIEWS AND VISTAS
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Building Typology Map

e e =S

m Commercial m Religious Places Under Construction m Heritage Buildings = Small Vendors
Residential m Govt Buildings mm Water Tank = Vacant Land m Warehouse
m Mixed use m Schools 1 Hospitals and Clinics m Defunct m Function Halls
m Offices

Open Space Structure Map

== Old open public Metalled Roads s Green Spaces

b spaces - now built = Un-metalled areas m Unused Green space
oM 20M 50M
® Transformer i Garbage Dumpyards  mm Barren areas

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub

Page 39



Site Sections

Heritage buildings camouflaged
with the surrounding fabric. Not
well highlighted from the streets.

View of Mosgue blocked
from all sides due to informal Statue of Vallabhai Patel
Setbacks accommodated enchroched shops \ not visible due to trees in
o by street vendors due to the background
irregularity in their 1 g .
R __ Sri Jhulelal Mandir

blocking way to the
clock tower door

RESIDENTIAL

RESIDENTIAL

CHHOTU
TEA SPOT &
i
| |
Non-Metalled lled Road Metalled Road Chaman
M aM M 8M
View of Clock tower being
hindered by the trees and
CANARA Haphazard vehicular and ettt
BANK t ~ Footpaths in the corners pedestrian flow on streets
il 't serve for their due to vendors on both Footpaths being __
e sides hijacked by fruit
wvendors
- Statue of Sardar
g View of the mosque 1 Vallabhbhai Patel not seen p———
- & hindered by the ! -' due to the trees ! 3
CANARA o Using potential chock £ = Shops arranged along the A :
BANK ¥ pedestrian space road divider to give space to | : CONGRESS
forbarking vehicular traffic R i BHAVAN
vehicles

B ]
MITHAI
FRUIT SHOP
SHOP

N path —1

Non-metalled path — 6m

Section Through Hazrat Nizamuddin Road

Non-functioning fish market
building, built 8 years ago

Streets inbetween shops have :::‘gage dumzlu |gm:;e:ﬁhby
hesvy trafic of pedestrians, Make shift warehouses [ e e e e

autos and scootys made out of
aluminium panels

People forced to sell

vegetables illegally :
——
KIRANA CHICKEN
SHOP SHOP !
RESIDENTIAL
KIRANA.
SHOP

RESIDENTIAL

Section Through Sabzi Mandi
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Market Dynamics

Agra
Surat - __ 7S //’ ______________
T b e L, . Nagpur
Tesg _,' Harsul Lake ™ }-Z _ _-- 9
™ = S 5 ,1’
sale-Market-. _
N
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\
4
ukundwadi 1
Wholesale {
e —-’
7
/
/

/
Garware Polyester

Plant 1
Commodities

Vegetables and Fruits

Clothes

1
! 1
] |
I / ==
rt == Pipes and Hardware
== Fisheries
= Poultry and Meat
[ |

Kirana

I
I
™ d
1
1

-
~

|
o /, 1 Jayakwadi Dam
N Godawari

10M  20M 50M

Other Prominent Markets

1.6 km Gulmandi
2.9 km Kranti Chowk

0.1 km Sarafa Road <
20km  Tilak Path Road 2
1.0 km Roshan Gate .

Hardware Market Fruit Market Cloth Market
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STREET CHARACTER
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Activities through the day

Mandi Cloth stores Newspaper stall
Un-loading of vegetables Un-loading of clothes People sit by the stall and
and other commmoaodities coming read newspaper

City Bus
City bus stop at
Nizamudding road

b3 = b3
< < g
o (=] o
Q o 9
un Lo A ; [¥e] f . [¥+)
Mandi & School Vending Hardware & Cloth
Mandi, Govt. School and Vendors walk around the Shops open at this h_our and 07:50 03:20
Hindi Bhvan ope street eHlnrg ] telr sales beg‘ﬂ’_\*wr 08.:50 04-:20
&‘ / o 0 09:50 05:20
ot 1:00 0e:30
E - E 2 1200 0730
o - 01:00
(=3 | -
° o 3 ‘
& X S : o ||
Sit under trees Children Play Vending
Fruit vendors take shade Activities happen on streets Fruit vendors stand on PO
from trees Road Ry
o % 4 ! p Prayer Timing
4 Five prayers through the
day at mosques
= P =1}
o o o
~F ~ N O
] ' o
o ~NF 0]
Road diyider gathgring Pan shops Strolling
People sit on FOQd divider People get together at pan Locals walk around after
and chill shops dinner for leisure 6:00 AM
. 12:42 PM
04:02 PM
0632 PM
s s b | :
o a o 07:46 PM
— — o
W g 2
~ © o
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Movement
Vehicular and Pedestrian Density
e S |

) A ]
= =
= _".‘ f "‘

=== Parking == \/ehicles

Pedestrians !

The streets inside the Mandi can be

e A Separate lanes could be established for
completely pedestrianised in the after- distribution of pedestrian and vehicular
noon and evening hours except when traffic.

there's loading and un-loading.

The parking near Gandhi putla could be
relocated elsewhere, this area can be
pedestrianised and visibility of the
putla can be enhanced.

The parking on the sides of the roads
could be organised better so they do
not cause hinderence to the passerbys.
A mechanised system of lanes would

be essential to organise movement and
traffic.
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Ethnicities

m—o Lt FENES M
=

Ly

B

i
3L

SguiE
-_IHE ¥

g LT}
s

i oo
AT
ln ‘

T
% i‘r-IE
|
R A
I I
1OM  20M 50M
With people of all ethnicities exiting in the area, the central mm Hindu
heritage and market square becomes a point of confluence == Sikh
for them. B Muslim
mm Mix
Ownership

mm Govt. Buildings
= mm Waqgf Board
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Seasohnal Activities

Festivals - Ramadan B= Mina Bazaar
Fruit Market

Procession Routes

[ EEEES S
10M  20M 50M .
Sikh

Religious processions
of all ethnic group is
taken through the
site. These make
the central heritage
precinct important
by making it a place
of confluence of the
three.

PR« WEPURINS ~ WSS W N——— =
TOII. AT SRl STIINE1G H HenTell T,

> I
I Religious Procession Hindu Religious Procession

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub Page 46



Microclimate Study

.ﬂﬁ fﬁv s

Rl
s

Slope: The average slope through the The temperature of Aurangabad varies

site is about 2.8% which makes its from 12° in winter to 32° in Summer.
favourable for building. Average at 22°.

Shops must not open on streets with Average rainfall is 710mm. The rainy

les than 9m width(DCR). Hence certain season begins from Late June to Late

shobns could be relocated. Sentember.
Coverings on interior streets Sun Shade by Natural Vegetation

The people use local techniques such as covering
with plastic or fabric sheets as a protection from
heat.

Tarpauline sheets are used in rainy season as a
protection from rains.

More trees could be planted along
the streets where commercial activity
is more and trees that hinder view
towards the onuments could be
replanted elsewhere.

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub Page 47



Inferences

]%
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Intervention Focus points

Intervention Area 1
Redesigning Mandi to make it
a likable public space

Intervention Area 2

Giving the barren Bus Stand a
function that would serve to
the public

Intervention Area 3

MSRTC Bust stand office could
be revamped by Adaptive
reuse. The Govt. school could
be used for a different funtion
in the evenings

Intervention Area 4

The shops surrounding Masjid
Kala could be relocated and
the area could become a
central public square

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub

(]

B Imp. Buildings
Open Grounds
mm Barren Buildings

oM  20M 50M

. Roads
Gandhi Statue

Intervention Area 4

The shops surrounding Masjid
Kala could be relocated and
the area could become a
central public square

Intervention Area 5

Traffic dristribution on roads to
organise pedestrian, vendors
and vehicular movement

Intervention Area 6

Gandhi Putla square could be
more enhanced by minimal
interventions and cleaning up
the visual barriers
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CHAPTER-4

CASE STUDIES
Redevelopment Projects

Chandni Chowk, Delhi

Objectives

To study how redevelopment on a large scale effects
a heritage precinct and the people associated with
the place.

To study ideologies of the Architect to include historic
essence in the project.

Pathergatti road, Hyderabad

Objectives

To study how redevelopment on a large scale effects
a heritage precinct and the people associated with
the place, , the issues that follow.

To study ideologies of the Architect to include historic
essence in the project.

Orchard Street, Singapore

Objectives

To understand how a TDR could be done to create a
public space.

To study placemaking strategies used for public
integration

To study how pockets of public spaces can be
connectedalongaroadtoincreasecommercialization
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Chandni Chowk Redevelopment, Delhi

Chandni; \‘:';)
Chowk ., {
N

New Delhi : »/l

N

¥

| TR - L
kiems] WALLED CITY WELCOMES YOU

Abss 7 =
B O W (/L ol BN S

Built by: Shah Jahan in 1650 AD

Redevelopment design by: Pradeep Sachdeva
Associates

Executed by: Shahjahanabad Redevelopment
Corporation (SRDC)

Chandni Chowk is a historic market in Delhi. The
market has evolved to where several different types
of retailers, residents and religious ethnicities come
together to celebrate the cultural tangibles.

The Chandni Chowk Road connects the Red Fort
and the Fatehpuri Mosque linearly thus becoming a
heritage precinct commemorative of its past.

Objectives
To study how an Urban Heritage precinct reacts to a
massive change in its street character

To understand the ideologies of the Architect to
enhance the historicity of the built forms

To take lessons from the Redevelopment project and
its effects on the people associated

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub
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Introduction - Landmarks

L
o posh Mt -7 s T Bepys
e 7 3 <a 2 o
V4 X \ m 2 x =
[ S8 v Zhs i
o £< v < 1= 3
fecEtre | poa B I H
X \ z T o - ﬁwu“llﬂ:‘”
’\Qwun““““dm / H?ﬁ ‘
H\\ = = ,//l'. “‘E - —— -
s =2 W e
c@ff .| JE & / : .\\ )
& | /. %> Ay \"\
5 A5 < £<3 .
ol : e
7P ufoy oariug ‘D 23 \|
as B e W~ | NS S Sy
gL S/ Hy
é; Wi ( E 2 l
D20 s ooy U //
X h ‘ R RLL Y
i Pura R
44 S
Jz - 1 t
8 -
i gl "o :
5 ! .
|5 i e
L _ ooy ] SR Congested roads because of chaotic
LN : - overlapping pedestrian and vehicular
% ' P
% NS
3 " V
“‘. gt
Jeseg joN ,—‘L——;* TSN
” ‘_),/ : 47%
S it ‘n:, -
O N
VA& \é
s TR &
éI o R : )
g& e B S KT
D B . . %
% 4, Vehicles hijacking roads that are meant
éé for pedestrians, causing pollution
LHES%
2 H
i” X
]
nyo. ,Puuoyssmqo"o . \
! : \
T W
I EX !
5\ g
g I Lo
(5= [ e !
- = A
_\\\ e Cables and wires hanging from poles
& =l o affecting the visibility of monuments and

causing threat to the public

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub Page 51



M¥MOHD V1IND 1v1 FHVNOS NIVINNOA

RED FORT

Design Elements

o ———

3y3 01 @suelius
ay1 Bupjiew alenbsg
pasiuelisapad

Alpually uelysapad
1l 9ewl pue
alenbs uiejuUNO) o
o1yl Buennpag

M3IIA 13341S TVOIdAL
i

Fmmmmmmmm e

s|elalewl
/ Buip|ing ela
|leyBny e1eoidal
01 slaned Joj) pasn
2U0IS pues pay

MMOHD IINdH3I LV

TIVYH NMOL

,-...

"

INDSOW IINdHILYA

sayouag uo pasn
ulaned youqg LoyeT
‘abeiusy
Uim asjuoudiey
01 AnawiwAs
ainjoaiyole [eybniy

Page 52

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub



Utilities placed centrally
Toilets

g Urinals
S E Transformers

Police Booths

The carriageways will be
used by non-motaorised
vehicles between 9am and
9pm. Loading and
un-loading will happen at
night or early in the morning.

5.5M Wide
NMY Lane

5.5te 11 M Wide
Footpath

S5t l1.5MWide; 55MWide [3.5MWide
Footpath ] NMV Lane Median
1

Landscaping on Median
Proposed tree with tree grating
Gully Chamber @ 16M c/c

Post Top Street Light @ 16M c/c

Seats in Sandstone Block

Footpath in Red Granite

Transformers

Bollards in Red stone
Silver Grey granite cobble bands

Pattern indicating Heritage canal

Tactile tiles in Stainless steel

Existing trees on Median

Saucer drain in red granite

SAMWide | SSMwige | D3N Wide)

Footpath I NMVLae | ﬁ:’;ﬂ *

26M MINIMUM ROW AT
CHANDNI CHOWK

Tuniral Streat Sectinn

Source: PSDA & WRI

‘State-sponsored vandalism’: Heritage experts are unhappy with
Chandni Chowk redevelopment plan

“When we say redevelopment, we mean what exists should be
upgraded and the area should not lose its character.”

-AGK Menon, former convener of the Indian National Trust for
Art and Cultural Heritage

“With the transformers, police booths, toilets on the central
verge splitting the street, you will not be able to see the other
side of the street, they must be relocated to the edges to protect
the visual grandeur” -AGK Menon, former convener of the Indian
National Trust for Art and Cultural Heritage

“The Central Vista along the central median once had a channel
of water running through it. The reflection of moonlight in this
channel gave the place the epithet Chandni Chowk ("moonlit
square") but this has now been taken over by transformers and
urinals.” - Smita Datta Makhija, Conservation Architect

Traders and Visitors thrilled with Chandni Chowk's new
"pedestrians only" look

“We have been waiting for this redevelopment since three
generations and its has turned out to be a great intervention” -
Traders at Chandni Chowk

“The area used to be very crowded earlier because of the
vehicular traffic, now it has become a place which can be
enjoyed by children and elderly” -Habitue of Chandni Chowk

Ideologies | Material Usage | Architectural Revival |
Policy Regulations
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Charminar Pedestrianization Project, Hyderabad

Telangana, India

Charminar

Redevelopment Authority: Telangana Government

Architects: Vaastu Shilpa Consultants (Ahmedabad) in 1999 & Kshetra
Consultants (Hyderabad) in 2007

Year: 2010 - Present

The Redevelopment plan was aimed at decongesting the Madina -
Patergatti Road that leads to the pride of Hyderabad, the charminar.
The project included conservation of Pathergatti Stone Arcade & the
Four Kamans along with the Streetscape as the major components of
the plan.

S | RN

Mecca Masjid

e LA
e tasas rn -
NS R .‘-‘.._.,;(‘; -

| N

Char Kaman Pathergatti Arcade

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub Page 54



s)yJewpuen

Page 55

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub



Designed Sections

ION-STREET PARKING/SHOPPER'S

SPACE

w
O
<
o
(7]
0
o
wi
o
o
o
I
w

STREET VENDORS

PROBLEMS

DROP-OFF/PICK-UPS/AUTOS

VEHICLES MOVEMENT

TYPICAL SCHEMATIC HALF STREET SECTION

PROPOSALS

To construct a bridge for
hawkers near Charminar and
surrounding to Salarjung
Museum.

To make all display boards of
shops uniform to enhance
the character of the built
heritage

Restoration of buildings by
using similar colour and
pattern on all structures
along the road

To build ducts on Laad Bazar road to deal with hanging wires
No construction to be allowed near the CPP streets

No vehicles are allowed near the monuments

7Improved sewage infrastructure, drainage and sanitation

facilities.

Only electronic autos allowed in the area

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub

STREET VENDOR STATIONS

ON-STREET PAID PARKING
VEHICLES MOVEMENT I

SHOPPER'S SPACE

450 s0M 5.00M 2.0M
Arcade Concrets Apron One-Wany Carviage Wary Median
SOLUTIONS

TYPICAL SCHEMATIC HALF STREET SECTION
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Machli Kaman

To avoid congestion and traffic, the road will be divided in lanes

separate for pedestrians, vehicles and hawkers.
- w w £ &

Pathergatti Arcade
The hawkers will be given a part of the pedestrian lanes in front
of the arcade

Pathergatti Arcade
Hawkers and parking take away pedestrian paths hence a
separate lanes for all the activities to be provided

PARKING SPECIFICATIONS

Two multi level parking lots to be provided for Charminar
market visitors and tourists.

Khilwath Parking Lot - 6 Level Structure

Parking Area for 504 4-wheelers and 70 2-wheelers
14168 sqm

Commercial Area

8090 sgqm

Service Area

3620 sqm

Charminar Bus Depot - 4 Level structure
Built-up Area

12395 sqm

330 4-wheelers and 170 2-wheelers

I charminar Bus
Depot

I Khilwath
! Parking

MUSI PLAN CAN'T BRIDGE GULF

> As Charminar Pedestianisation Project WL
bans vehicles near the monument, there

would be sufficient space for hawkers

»The proposed | » The proposed bridge S
hanging bridge is | would create tension |,
about 1km away | among hawkers as
from Charminar | many of them already
and will not occupy Nayapul,
benefit tourists Puranapul and
and hawkers Afzalgunj bus stop

» The hanging bridge would be taken up
only after Ramzan and hawkers would lose |
out in their most profitable season

The project was

a good move, but
execution was not
perfect Stones that
were laid on walkways
are not levelled. This
makes it difficult for
elderly people to walk
through the bylanes
—Srikanth | swwaLe sHoPOWNER

Changes over the

years have not
taken into account
the heritage value of
the surroundings of
Charminar. It is being
done without cultural
and social impact
assessments —Anuradha
Reddy | mack convenor

CHARMINAR HAS
LOST ITS VIBRANT
ESSENCE

The character of the space defined
by its vibrant colours is no longer
seen on the streets

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub
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Orchard Road Redevelopment, Singapore

o L = il &

i

Location: Orchard Road, Singapore
Authorities: Urban Redevelopment Authority(URA), Singapore
Tourism Board (STB) and National Parks Board (NParks)

Project: 2019 Proposal

Orchard Road in history used to be a
bustling street for shoppers. From
nutmeg farms, to amusement parks
and theatres, the road has always been
a commercial core for the country. In
recent times due to development of
infrastructure to meet the urbanization
demands, the street has lost its public
character. Hence a redevlopment to
make it a lively place has been
proposed.

Timeline of Commercialization

¢ 1830s
A valley with old houses and nutmeg
Farms, pepper farms and fruit farms

¢ 1905
Cold storage super market was opened,
multiple hawker markets existed then

$ 1980s

Tang Choon Keng opened Tangs
department store, an iconic shopping
destination

¢ 2000s

Urban Development - commercial
spaces and public plazaz turned into
high-end malls, currently 28 malls exist
on the road

¢ 2019

URA felt the need of more public places
on the street to bring back the
publicness and green landscape as well
as create a unique identity of high-end
commercial spaces

c°ﬁ5?FVEd Shophouses
existing since 1800s—
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KEY INTERVENTIONS
AT ORCHARD ROAD

ISTANA

PARK ATTRACTION!

Site Plan - Urban redevelopment of Orchard Street

Project Aims:

To revive the publicness of Orchard Street

To bring back the very essence of the commercial market of the street

To make it greener like it used to be

To give a unigque identity and set an example for other commercial districts

Inserting Public Activity Zones

S
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Local Market Projects

: Traditional Market, Kolhapur

Objectives

To study connection between heritage and
marketplace

To study how traditional markets can be translated
to contemporary markets

Dandaji Market, Niger

. Objectives

To study the connection between community and
| market place

To study the spatial layout of different spaces within
a market

% Dadad Market, Thailand

Objectives

_ To study the connection between community and
4 market place

f To study the temporality of market places and how it
8 can be solved with a structure.

= Aurangpura Mandi

[ Objectives

® To study the connection between community and
market place

B4 To study the response of locals to the design of a
market
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Traditional Market, Kolhapur

i

Mahalakshmi Temple Gateway

The traditional notions of an Indian market revolve around three components.

1. Public space — A space that can connect the market and immediate urban fabric, and most importantly giving
the land back to the city for public use.

2. Streets — As connectors between the city and market.
3. Roof canopies to cover the streets and public spaces.
The overlap of these components evolved an indigenous pattern of structured streets and courtyards. The streets

allow the people to shop and connect back with the city. The courtyards add an extra dimension to the market,
promoting it as a public place to interact.

1. Connecting through courtyards N
) '

Connecting !
surrounding fabric

2. Connecting through streets

Streets as connectors for people between public
spaces and shops

Creating spaces for
people in a public Spaces for cultural

discourse

Promoting public L=
interactions and
seasonal activities

OVERLAP

3. A floating roof - connect with Nature
Derived from the bamboo and cloth canopies of ‘:_]
traditional markets, a roof-pavilion that allows
sunlight to filter through it E] E‘ £
P
- = —*L i———
The overlap of these components evolved an indigenous pattern . EZ:_—‘

of structured streets and courtyards. The courtyards add an extra
dimension to the market, promoting a public place for the
people.
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Design Process

B rusiicriaza

Plaza as a connection between heritage
and market

PUBLIC PLAZA
= k3
5
%
Y
%
; *
)

)\

Main court connecting the public and Streets connecting parallely with translucent
retail spaces sheet covering above for openness

|
%

PUBLIC P

Entryg@aurt
— —
3 Covered streets 3

) — W
Shops and

service lane "\

) market could be
) “interdependent

d

Final Site Plan
Staggered plan for organic essence of markets, open plazas for cultural activities, connection to heritage

-

< b s for public’
ll:)gffirapo_gg:\. other cultural activities

et
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Dandaji Market, Niger

Location: Tahoua, Niger
Architect: Atelier Masomi

Year: 2019 Source: ArchDaily

7
|
.
é
.
/
7
.
%
.
|
%

NN

v
v

N\

=

ENTRANCE
VENDING STALLS
STORAGE SHED
GARBAGE DISPOSAL
AMPHITHEATER
REST AREA
BUCHERS

PRAYER AREA
RESTROOMS

GOODS PLATFORM 6.1sg.m.
STORAGE/BOUTIQUE 3.3 sg.m.
BENCH

MOTORCYCLE PARK

Total Area 237 sq.m.

W ONOMALN-

AN =

Site Section - Dandaji Market Module Section - Dandaji

Inferences

The plan its very linearly arranged, looking at the spatial analysis of the plan,
the connectivity of the entrance with the shops from the right could have
been given a plaza that would also overlook the apmphi theatre, it would be
easier for wayfinidng.

The second layer of shops could be relocated elsewhere so that each shop
gets a clear view and direct connectivity to the amphitheatre.
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Dadad Market, Thailand

Location: Nui Mueng, Thailand
Architect: Bangkok Tokyo Architecture, OPH

Year: 2017 Source: ArchDaily

t
5
)

2200

(X

K
K
Z

2500

2000 2000

Elevation of Module - Dadad Market

Site Plan - Dadad Market
Area of one module = 8 sg.m.

Space for community Central open pockets Set-up of shops

Inferences

Spatial Analysis

Since there is a staggered plan there is no visual connectivity to the interiors,
this can be confusing for someone new to the market

The open spaces are not well connected, maybe the interior square boxes
could be replaces, it would be easier for wayfinding

All paths lead to cental court, since the other shops are staggered this could
be an element of surprise for them
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Aurangpura Mandi, Aurangabad

S

CR N f
3 1N ;
{ 57 1 ==
Yy
4

' W' >~ % '*“
\ T

- Adrangpura
-7 Mandi

i

Maharashtra, India \

Built by: AMC
Year: 2012

The Aurangpura area dates back to the 17th century
Savitribai Phule - Aurangpura Sabzi Mandi was built in 2
the area to relocate the Savitibai Phule - Shahgunj
Mandi.

The mandi consists of 30 - 35 vendors, the main commo
sold here are vegetables along with eggs and leaves/hay.

OBSERVATIONS:

The Mandi doesn't have any storage facilities
Not functioning to its full capacity
Rigid spatial planning, no scope for flexibility

Roof structure
Corrugated metal sheets

15m
Schematic Section of the modules

Chabutras/elevated earth
filled platforms

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub Page 66



‘Bupiied Joj Jueaw s|
aoueslua ay3 e aoceds ay| ‘Aolus o1
a|doad ay3 10} adeds |puol1eaidal ON

Buils 1oy
sesingeyD - 3141s |e007

]

couum#:uh_u «3

1 | | | | R | 1

P G G MG R G VSR S S

sjoued

juadn|suesy

1001 8y} -yByuns
pasnyiq

Ag paxa0iq 14yBIuns

G:L = uadQ:sdoys

syied
uswarow pibiy -
s|e2o| Joj saoeds -
Aiyua 1e Bupjled -
Aiyus 9)buUls -
ue|d painjonns -

peqebueiny
‘Ipuep eindBueiny

uum‘_muc_
pue jsai 01 a|doad 1oy adeds anb
suonounl snouea je syaxood |jeuls

siasn 01 Algixayy
sanlb aceds uadQ

uoIen2ID
1e 1oy uado

YBluns pasnyip
10} sjaued juson|suel |

'Ll = uado:sdoys

syied
pasiuebio 184 pin|4 -
XSO
‘Buiis Jo) saoeds -
2ouUeIIUD ezZeld -
salIuL a|diNA -
ue|d oiuebuQ -

puejieyL
19)le pepeq

Aunwiuwod
ay3 Ag pesn aq ued aday sepis
||e wiold) uado S| 1N [esjuad ay |

AlIAIID2UUOD
|[ENSIA 10} S||eM-}|BH

UOI1B|NID JIE

104 5|9A3| Jooy 100 “Jui doay 0

pajoapal 3ybiuns

§'Z:L = uadp:sdoys
syied

uauianow pIBIY -

2iN3|N2 10} S8|BDS

1uaIaylp Jo saseds -

SaoURIIUD

yoeq a|diNA -

Allua uiew s|buUls -

ue|d painioniis -

196IN
“1ox4e Ilepueq

S3I1IAII0R |BINND PUB UOISOY0D
|e1oos 4oy ajdoad ayi 01 uanb
9JE S14N0D UlBUW PUE 1N0D JUcly ay |

Bunjewase|d- sioyosuy

Buis 1oy
selingey) - 9|A3s |EDO0T

mmmgmsnm
poleIdlad

ybBiuns
pasnyid

ajew|20Io1W
B 21N1DNAS

UOIIE|ND4ID JIE
104 1854J0 Jooy

seze|d 2|qnd
sdoys Jing

salnus a|dinn - Mh..
ue|d oiuebip -

Z:L = uado:sdoys .m.
syied pin|4 - m.
a2lnijns . pl_

Joj saoeds - ﬂ
20UBIIUS BZR|d - | S \ .m
i -

indeyjoy
19MIeW |euonipel]

SIADNIYIANI LINHVI - AANLS ISVO

Page 67

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub



Mozzam Jahi Market, Hyderabad

Grand entrance
enhancing the

Shops in arcade under .
architectural style

the clock tower

|

Moazzam Jahi
Market ARCHITECTURAL FEATURES

—

Telangana, India

Built by: Nizam Mir Osman Ali Khan
Year: 1935

Moazzam Jahi Market was built by the last Nizam and named
after his second son. Post 1911 floods in Hyderabad, the Nizam
felt the need to redevelop the entire city. Some of the
buildings were built with a grand architecture style which had
local and british architects working on it.

Moazzam Jahi market was initially meant for selling fruits,
now it has extended to a flower, fruit, earthern pots, dry fruits .
and ice-cream & eatries shops. CLOCK TOWER ARCADE

The local people regard the monument among the 7 wonders
of the historic Hyderabad city. and hold a sense of pride with
the building.

1. Pointed arch on facade built in Qutub Shahi
period.

2. Architectural style of Qutub Shahi tombs and
Mecca masjid replicated through merlons and
crenels.

3.Jack arch roof influenced from British Residency

4. Clock tower inspired from European architecture
5. Made with undressed granite in ashlar masonry

Sketch of Moazzam Jahi Market from above Source: Vamshi

Shops inculcated into the
grand entrance, it
enhances the value and
architectural character of
the heritage as well as
gives space to
accomodate shops.

Number of Shops - 100

Area of one shop =996
sg. m.
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Jema el-Fna, Marrakech, Morocco

Established in 11th Century
Recognized as UNESCO Intangible Cultural Heritage of
Humanity

Jema El-Fna is a UNESCO world heritage site which is a
commendable and vibrant hub for trade, social life, and cultural
expression. It is located at the heart of Medina. The marketplace
functions as both a traditional market and an open-air stage for
various musical, religious, and theatrical performances.

Timeline

In 1050 AD the plaza was the site of public In 1922 the government (under French

executions, hence its name Jemaa el-Fna, which
means “assembly of the dead.” It was also the site
of a traditional Friday market, a stage for the
performance of fantasias, and the setting of

Redevelopment of Shahgunj as a Socioeconomic and Cultural Hub

administration at the time), passed the first laws
aimed at protecting and preserving the square's
cultural space and heritage.
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Ephemerality of the Market
ACTIVITIES THROUGH THE DAY

Inferences

CHARACTER NODE

The space acts as a character node for
the entire area. An unbuilt space
develops its own character and
function, here, daily/seasonaly.

EPHEMERALITY

The change of activities through the
day makes the space more vibrant, a
variety of people can use the same sace
for different activities

5AM -12 PM

During the day it is predominantly
occupied by orange juice stalls, water
sellers with traditional leather
water-bags and brass cups, youths with
chained Barbary apes and snake
charmers

12PM-7PM

Late in the day the square becomes
more crowded, with Chleuh
dancing-boys, story-tellers (telling their
tales in Berber or Arabic, to an audience
of locals), magicians, and peddlers of
traditional medicines.

7PM -3 AM

As darkness falls, the square fills with
dozens of food-stalls as the number of
people on the square peaks. At this hour
the area experiences most influx.

PLACEMAKING

The change of activities, seasonally or
daily, give the space its own character.
Different pockets are made throughout
the day where people can gather.

FLEXIBILITY

The surrounding built fabric is

contrasting to the central plaza. Hence
the central space acts as a buffer,

giving flexibility to the space.
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Bowenpally Mandi, Hyderabad
Location: Ambedkar Vegetable Market, Bowenpally, WEALTH FROM WASTE '

Secunderabad .
Veggie waste

Project by: Ahuja Engineering Services

Self-sufficient market that uses eco-friendly ways to use nucks u
its waste to produce biogas and electrical supply for the

whole market. The bio-fuel is used in the mandi canteen ‘Dﬂwer I]U“ch

for cooking.

Trial runs underway at Dr Ambedkar :
plant haips in :
Vegetable Market Yard at Bowenpally - :“"‘.'mm"m""‘”‘"‘ b

Source: The City Hans

BENEFITS OF BIOGAS

CONVERTING WASTE TO ENERGY

@ Vegetables from nearly 25 to 30
districts in the state arrive at the mar

3 biogas plant that processes 10 market yas per
resease of carbon diowde [C0; ) equivalent to that released by £00 cars per day

@ Bowenpally agricultural market
area is spread over 23 acres

\ €320 |

Section through a simple Biogas plant

Heat Electricity

\ . 11 Ve
=

Blomethane
-i~ o e =b = A
& o — e e i

amendments

o= e

Working of a Biogas plant

Water

Around 10 tonnes of the waste is loaded onto a conveyor belt,
which moves the waste into shredders. The shredded waste is
emptied into a grinder. The ground waste is sent to tanks where it
is converted into a slurry. This slurry is then emptied into large pits
for anaerobic digestion. The organic waste is thus converted into
biofuel, which in turn is converted into electricity.
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CHAPTER-5

CONCEPT DEVELOPMENT

The conclusions and inferences drawn out from Site Study and Case Study were
analysed thoroughly. In the beginning of the design process, various maps and
conclusions were drawn out from the literature study.

The following was a map that, based on the analysis in the previous sections of
the report, was inferred and zoned according to various factors.

[ Heritage - Retained

= Sabzi Mandi

—= Commercial Built

== Mixed-use built
=== Vendor's Market

[ Placemaking

- === Vehicular Movement
--- Pedestrian Movement
Drop-off Zones & Parking
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Residential Residential Residential

Residential

COMMUNITY

- Commercial/Residential/
Offices

Community Green Space

Open Plaza

Mixed-use built
Open Community Space
View-philia
- Urban stairs leading to the open
/ community space
Visual connectivity to the heritage

B N b
Vo

CONFINED  OPEN

Y Restaurant |
A !
- \ -

_— =
( glg ;jt é i Sidewalk #
PA 7

&= Offices lcornmerciall Commercial Commercial Offices Offices
View towards -
Heritage f ] Offices
N Y _--"J'= Access to Mandi }
£ = b Placemaking |4 e oo
s e il (L -
f 4 bial ¥ . £ A4 0 [k

Mixed usé BUllt
Ve

s

Active Frontage
Flexible use

Living room of the locality
EVES on creating visual and physical connections
VIEWS To Tve SITE

Roof top

Space for

Vendors :’ PN
I‘/\ s & i A i
f g ~

4 Riian 7 7
KEY PLAN fr:gasji‘d-e

BORING

Roof top
Restaurants 2

&

7
VENDPORS First Floor Plan

Including Community in Market ‘l /7 /
/j’ /
MU &=ZANBWA
\ ¢1 r \‘f{.’ghmble
O/

MM
[ ’V,rr

A 24 4

Market

i
VENDO Rermer i S e
ol A= EAED =l
B . Market gl

o —
loor Plan

ATORE
bIATORE Ground

)
-Kaj/ (o g =

C/cmwer?a\ C})mplpﬁ

Bird's eye view of

Commercial complex Commercial complex

Fruit Vendor’s
Market h "

/A hint of Nature [
TeaandFood 173 caif g fficient “ Community
Stalls on bridge mandi Space

)

A Memorial

Space for community
activities

Garden - fun leisure - using
compost: self sufficiency

A social cohesion podium -
including people of all ages

Mandi as a memorial, to
make people stop and
wonder
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Inviting people to the
area by making water
tank interactive.

Revival of community
spaces around the HERITAGE //

water tank /
a r

v e’

KEY PLAN

"
A 7
el
* 0
ROOF/SHADE
A PUBLIC REALM
Source: Princess of Wales Memarial
Residential
Skill Development Center .
for Women L Offices
Experiential N
<]\ Foot over Bridge o«
b Towards

R

Mandi
Fruit Vendor's
Market

F——n 2! i -
. ,
Y | :

e
Space for women / / //Mixedruse plaza /

ang children

Play Area for
Children

MARKET

Skill Development Center

COMMUNITY HER-(TAmL
for Women

Physical and Visual connection

VIEW

N~

go8h

In search of a better view

Central Median
Perfect frame for photography enthusiasts

~UNKNOWN-HERITAGE- £OSTSIGNIFICANCE- FLOW OF SYSTEMS
Enhance the views towards the monuments and The vegetable market is designed tc be a space where
introduce a public character to it by opening it up people can experience buying vegetables as well as
other community activities, green spaces and a flexible
SOCIAL COHESION

Carden - fun letsure - using
compost: self sufficiency

to the people and creating an accessible
landscaped area around it food hub on the podium that would attract user types of ]
all ages,
™~ ! T i oY \ HERITAGE AND IDENTITY
e, 7 A 2, £ /

[

A secial conesion podium - 2
= = including people of all ages | Experience
Urban Stairs to View the
monuments -
Mandi as a memarie), to | Heritage based commerce
m make peaple stop and i /
INFORMAL COMMERCE

-UNDERUTILIZED SPAGES-

The spaces have now been designed to a program that
would give people their flexibility for the program of
the space. 5

f

Bird's eye view of Sabzi Mandi \

The old bus stand now been converted into a women's
center would contribute greatly to the involvement of
the community. \
Services & |
Ny -UNORGANISED-MARKETS Accessibility of public \. Traffic ’,'
‘Composition -
&

Spaces are provided especially for fruit vendors and
miscellaneous vendors who otherwise wander on the

roads. .
- = ——— / RE-DENSIFICATION /

— Cpportirities
(i

REDESIGNING B
TRANSPORTATION

IMPROVED URBAN EXPERIENCE
IMPROVED SOCIAL AND ECONOMIC FACTORS
IMPROVED CULTURAL AND COMMUNITY COHESION WITH SPACES

SKill €enter and Play area
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CHAPTER-6

DESIGN PROPOSAL

The progressive stages yet were studied, analyzed and creatively combined
to a thinking process that led to the interventions that made the final design
proposal. The proposal adresses the social, economic and cultural needs of the
various user types, activities and the building typologies in the urban spatial
structure of the precinct.

Since it is an Urban Design and Architecture project, the various values,
characteristics and dimensions of both were brought together on one platform
to fully utilise the potential thresholds that the site had to offer.

The project has helped in creating an understanding towards the tangibles and
intangibles that make a community and their wellbeing meanwhile developing

and broadening pre-concieved design skKills as an architecture student for public
spaces and civic infrastructure with sensitivity towards socioeconomic dynamics.

The pages henceforth are the sheets that were presented during the final
presentation.

Please rotate the book/pdf 90° clockwise
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= Pedestrian

Pedestrian Path

mm Offices/Edu. Centres === Green

" Hospitality

VOLUMETRIC ZONING
mm Monuments
Residential
mm Commercial
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SECOND FLOOR PLAN

+7450

i

¥
¥

FIRST FLOOR PLAN

+3950

BASEMENT FLOOR PLAN
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JURY REVIEWS

The jurors were impressed about the designing ability, skillset and amount of
effort that was put into the formulation of the project. They were amazed to
see how a project of such scale was achieved in just 14 weeks from study to
finalization.
The following points were mentioned by the jury that they found to be apposite
to the site, users and context:
The loss of publicness and retrieval of publicness was very well revived
through various third and fourth spaces
Redefining the clutter and traffic and introducing pedestrianization
Specific responses to specific situation, realism built into thinking. Did not get
carried away by forms and dealt with the context well with no jargon buildings.
The was the site was stitched through the access routes and trails which
showed both diversity and variety.
No excess functions were adjoined to the existing programs on site
All user types have been included and addressed well
The central spine has been creatively, symmetry, geometry of the space that

the monument and city deserves to form a mental connection to the heritage

The critical reviews given by both jurors are as follows:

The platform of the sabzi mandi could have connected both sides of the
roads

The traffic circulation through the site should have been more open to

emergency vehicles giving them an easy access in case of urgencies
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